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Guidelines for a Research Proposal (Exposé) 

For the preparation of a thesis at the Chair of Marketing and Consumer Behavior, a research pro-

posal (depending on the supervisor) must be submitted. The purpose of the proposal is to provide a 

structured overview of the intended topic, present the central research problem, and identify initial 

relevant literature. The aim of the proposal is to make the academic foundation of the topic and the 

planned research approach comprehensible. 

 

Content for a Bachelor’s Thesis 

The proposal for a bachelor’s thesis should primarily outline the central research problem in con-

nection with a clearly formulated research question. In addition, the current state of research 

within the topic area should be addressed, and the thesis should be positioned within the existing 

literature. Furthermore, a preliminary outline of the thesis should be prepared to present the 

planned structure of the paper. The content should be supported by high-quality academic literature, 

particularly contributions from journals ranked A+, A, or B, or those in the Q1 and Q2 categories. 

The contents of the proposal do not need to be final and may be adjusted at any point during the 

writing process. The proposal should demonstrate that a well-founded engagement with the topic 

has taken place and that an initial structured work plan has been developed. 

 

Content for a Master’s Thesis 

The same requirements apply to the proposal for a master’s thesis as for a bachelor’s thesis. In 

addition, the proposal should include a research concept and the planned methodology. It should 

become clear on which theoretical foundation the thesis is based and which methods will be used to 

answer the research question. Furthermore, the specific objectives of the thesis should be clearly 

formulated, and potential findings or the intended contribution to knowledge should be outlined. 

Please base your argumentation on appropriate and academically high-quality literature. 
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Formal Requirements 

A cover page is not required for the proposal. It is sufficient to present the relevant content in a single 

page of continuous text and to include a preliminary outline on a separate page. All sources used 

must be cited according to APA 7 guidelines, both as in-text citations and in the reference list. 

Please ensure that the writing style is clear, precise, and academic. The proposal serves as an im-

portant foundation for the further supervision and coordination of the thesis. It plays a key role in 

ensuring that the topic is addressed in a focused and successful manner. 

For further information and guidelines, please refer to the instructions on writing academic papers 

provided by the Chair of Marketing and Consumer Behavior. 
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